
Emma Rodgers
Creative Director + Designer | Brand Transformations & Creative Leadership
Tallinn, Estonia | No employment visa required
English — Native
Portfolio: behance.net/emrod | LinkedIn: linkedin.com/in/ecr14/
PROFILE
I shape what a brand stands for and how it shows up, create the work that sets the standard, and build the systems that enable teams to deliver it consistently.
I combine brand strategy, creative direction and 10+ years of hands-on design experience to change perceptions, raise creative standards and build brands capable of lasting growth.
Iute:  Rebuilding trust and raising creative standards across 5 markets
Printify: Helped transform a brand, a business, and the perception of an industry
Oraion: Built the brand from zero, from stealth to Series B in one year
EXPERTISE
Creative Direction • Brand Strategy • Brand Transformation • Art Direction • Campaigns • Design Systems • Creative Leadership • AI Creative Operations • Events •

EXPERIENCE
Brand Lead | Global Brand & Creative Operations
iute Group · Fintech | Feb 2026 – Present
I lead iute’s global brand and creative operations across five markets.
· Raising the creative bar by doing, not just directing. Setting creative direction and using 10+ years of hands-on design experience to show what great looks like. 
· Rebuilding brand trust. Changing how people perceive iute and moving the brand beyond its legacy as a traditional lender. 
· Defining and championing brand strategy. Shaping what the brand stands for, connecting it to commercial objectives, and advocating for the changes required to get there. 
· Making the customer the hero. Shifting marketing away from products and offers as the story, and toward customers’ lives, needs, emotions and outcomes. 
· Scaling great creative work across markets. Building the systems, standards, tools and knowledge that help teams produce stronger work independently. 
· Leading AI adoption for creative work. Establishing group-wide standards, workflows, documentation and workshops so people and AI can produce work that strengthens the brand. 
Brand & Creative Lead
Oraion · SaaS AI | Jan 2025 – Dec 2025
Built Oraion’s brand from zero and took it from stealth to market.
· Defined what the brand stood for. Created the positioning, identity and messaging that gave Oraion a clear place in the market. 
· Made a complex product easy to understand. Designed and wrote the website, turning financial technology into a clear customer story. 
· Built the brand around the needs of the business. Created the investor, sales and executive materials that supported Oraion through Series B. 
· Built design capability from scratch. Hired and mentored Oraion’s first product designer and created the foundations for the brand to scale. 
Brand Designer
Printify, now FYUL · E-commerce | Feb 2022 – Jan 2025
Worked closely with Printify’s Head of Brand to reimagine a global brand, and help change the story of an industry.
· Helped turn a category problem into a brand opportunity. Print-on-demand was widely associated with a questionable reputation and get-rich-quick schemes. We repositioned Printify around the real entrepreneurs building businesses with it. 
· Made merchants the heroes of the brand. Put their businesses, stories and success at the center of campaigns and experiences, helping shift the conversation from selling print-on-demand to celebrating what people could build with it. 
· Helped take Printify to 10 million customers and the #1 most-searched print-on-demand brand globally. The rebrand became part of a period of extraordinary growth and was credited by company leadership with helping reshape perceptions of the category. 
· Helped build an industry, not just a brand. Printify created the first and largest print-on-demand events, established a more credible narrative around entrepreneurship, and ultimately merged with its biggest rival, Printful — an outcome company leadership has linked to the transformation we started through the brand. 
Brand Designer
Bolt · Micromobility | Mar 2020 – Mar 2021
Created campaigns and product marketing for Bolt’s international micromobility business across multiple markets.

EDUCATION
Harvard University — Master’s Degree
Christopher Newport University — Bachelor’s Degree
TOOLS
Claude Design • Figma • Adobe Creative Cloud • Firefly • Miro


